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The Building of Cor porate Social Responsibility Disclosure of Accounting Infor mation System
—PBased on the Analysis of Accounting Information Disclosure of the Satus quo

QIU Li-ya, XU Zzhi
(School of Acoounting, Anhui University of Finance & Economices ,Bengbu Anhui 233030 ,China)

Abstract : During the nearly 40 years devdopment of socid regpong hility acoounting abroad , the achievement has been madein some certain. but there
is no substantia breakthrough in the accounting information disclosed in socid responghility issues. Research and resolve on theissuesof socid respons-
bility will be helpful for improving our accounting information disclosed accounting theory and practice of corporate ocid responghility. Thisresultsin
the theory and practicad experience from home and abroad on the bass of our andyssof accounting information released by the status quo of corporate
cid regponghility and made the establishment and perfection of corporate socid responsghility disclosure of accounting information system.
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Social Capital and Firm’ s Competitive Advantage: A Knowedge-based View

CAl Ning, WAN G Xiao-juan
(College of Public administration, Zhejiang Universty ,Hangzhou 310027 ,China)

Abstract : How to attain competitive advantage in network is a new focusin strategic management. Knowledge is an important source for firm' s con-
tinuad competitive advantage. By anayzing the mechanism that how the three dimensonsof socid capitd , i. e. structure, cognition and relation , influ-
ence the cgpacity and trander of knowledge in network , we formed a model for firm to attain competitive advantage in network. Followed by a case
study , we pointed out that firms must build up their management capability of knowledge and network to match with the evolving socid cepitd.

Key words: socid capitd ; knowledge; competitive advantage;

121



