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4

332 86. 14 13.85 75.90 24.10 28.92 71.08
400 85. 00 15. 00 79.00 21. 00 30. 50 69. 50

0.1919 1. 0231 0.21776
562 86.12 13.88 78. 65 21.35 29.18 70. 82
170 83.53 16. 47 72.94 27.06 31.76 68. 24

0. 7079 2.4239 0. 4168
20- 29 204 86. 27 13.73 77.45 22.55 34.31 65. 69
30- 39 246 82.93 17.07 78. 86 21.14 27.64 72.36
40- 49 172 87.21 12.79 75. 58 24.42 30. 23 69. 77
50- 59 60 86. 67 13.33 80. 00 20. 00 26. 67 73.33
60 - 69 24 100. 00 0. 00 75. 00 25. 00 16. 67 83.33
70 26 76.92 23.08 69. 23 30.77 30.77 69. 23

4.5576 1.9217 4.8233
1000 80 80. 00 20.00 75.00 25. 00 32.50 67.50
1000 - 2000 272 85. 29 14.71 80. 88 19.12 33.82 66. 18
2001 - 3000 180 86. 67 13.33 82.22 17.78 22.22 77.78
3001 - 4000 96 89. 58 10. 42 75.00 25. 00 27.08 72.92
4001 - 5000 34 82.35 17. 65 64.71 35.29 29. 41 70.59
5001 - 6000 50 92. 00 8.00 64. 00 36. 00 32. 00 68. 00
6000 20 70. 00 30. 00 60. 00 40. 00 40. 00 60. 00

9. 0096 16. 5039 * 8. 7357
16 87.50 12. 50 62. 50 37.50 12. 50 87.50
54 70.37 29.63 59. 26 40.74 40. 74 59. 26
142 85. 92 14. 08 73.24 26. 76 35.21 64. 79
82 87.80 12.20 82.93 17.07 26. 83 73.17
156 85. 90 14.10 75. 64 24. 36 28.21 71.79
220 86. 36 13. 64 81. 82 18.18 26. 36 73. 64
62 90. 32 9.68 87.10 12. 90 32.26 67. 74

11. 7227 21.0411 * * = 9. 3265

*p<0.05; * * p<0.01; * * *p<0.001
4

332 22.89 77.11 32.53 67.47 71.08 28.92
400 15. 00 85. 00 36. 00 64. 00 65. 00 35.00

7.4688 * * 0. 9676 3. 0743
562 19. 57 80. 43 35.23 | 64. 77 67.97 32.03
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170 15. 29 84.71 31.76 68. 24 67.06 32.94
1. 5796 0. 69481 0. 04977
20- 29 204 13.73 86. 27 31. 37 68. 63 58. 82 41.18
30- 39 246 16. 26 83.74 40. 65 59. 35 64. 23 35.77
40 - 49 172 23.26 76. 74 34. 88 65. 12 75. 58 24. 42
50- 59 60 26. 67 73.33 23.33 76. 67 76. 67 23.33
60 - 69 24 16. 67 83.33 25.00 75.00 83. 33 16. 67
70 26 30. 77 69. 23 30.77 69. 23 84. 62 15. 38
11. 7446 * 9. 4996 21.9034 * * *
1000 80 20.00 80. 00 47.50 52. 50 75. 00 25. 00
1000 - 2000 272 18.38 81.62 28. 68 71.32 66. 18 33.82
2001 - 3000 180 22.22 77.78 34.44 65. 56 63. 33 36. 67
3001 - 4000 96 12.50 87.50 43.75 56. 25 64. 58 35.42
4001 - 5000 34 11.76 88.24 41.18 58. 82 94. 12 5. 88
5001 - 6000 50 12. 00 88. 00 28.00 72.00 60. 00 40. 00
6000 20 40. 00 60. 00 20.00 80. 00 90. 00 10. 00
12. 5629 16. 2531 * 20.7142 * * *
16 12. 50 87.50 75. 00 25.00 87.50 12. 50
54 29. 63 70.37 51. 85 48. 15 74. 07 25.93
142 18.31 81. 69 32.39 67.61 73.24 26.76
82 21.95 78. 05 31.71 68. 29 65. 85 34.15
156 24.36 75. 64 34. 62 65. 38 62. 82 37.18
220 14.55 85. 45 30.91 69. 09 68. 18 31.82
62 6. 45 93. 55 29.03 70. 97 58. 06 41.94
17.2196 * 21. 4677 * * * 10. 3586
*p<0.05; * *p<0.01; * * *p<0.001
( 4, 4) ,
()
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Consumers Behavior of Perception and Choice to Meat-like Food Sfety

PEN G Hai-lan
(College of Economics and Management , China Agriculturd Universty , Beijing 100081 , China)

Abstract : A t present , consumers are worry about quaity of meat-likefood. Unreasonable usng of veterinary drug resdue, fodder additive , food ad-
ditive and meat of bad animas are point consumersfocuson. They res much more on color and odor in which are easy to identify to judge the qudity
of meat-like food. Consumers corfidenceon price and food labe waslow. The government must have been improving information promulgation system
to prompt producer’ s behaviors that facilitate sefe meat-like food.

Key words: meat-like food sifety ; risk perception; quaity cue; consumers
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