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The Studies on Liaoning Province' s Tourist Market Exploitive Tactics

ZHANG Yanbo', HAN Ying*, WU Jiage?
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Abstract : This paper is based on region, emphaticaly studies the touris market of Liaoning province. It inquiresinto the objective market , tourist
nmotives, thefavorable conditions and unfavorable conditionsin Liaoning province tourist market competition. Eventualy thispgper putsforward region-
a exploitive tactics for Liaoning province' stourist market.
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