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My Thinking on the Retail Points

WAN G Fei
(Department of Economic Management and Socid Science, Anhui Universty of Science and Technology ,Huainan Anhui 232001, China)

Abstract : Following China’ s accesson to the WTO d invited to enter China sforeign retal market , foreign retail operating concepts, techniques,
operating scae, and human resources, and other commodity prices have more obvious advantages. Thisis a chdlenge for our locd retail industry , but
a9 an opportunity. Through a comparative anayssof both the present and proposed to be taken by afew of our locd retail policies.
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