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Cor porate Governance of Our Country Model choice and Development Trend Analysis

ZHOU Mao-chun
(Lieoning Technology Universty Busness College,Huludao Liaoning 125105 ,China)

Abstract : The paper expounds the main typesof corporate governance mode firgtly , such as English-America market supervison modd , Japan- Ger-
many internd supervison modd , East Asafamily supervison modd andinternd personscontrol modd. Further it discusses development conditions and
provides choice principles corresponding to governance mode of our country. Fndly it forecasts the development trend of future governance modd for
reference.
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The Discussion of the Ideasand Competitive Ways of Real Estate Mar keting

JIN Chang hong
(The Management Engineering Department of Anhui Ingtitute of Architecture and Industry , Hefei 230601 ,China)

Abstract : To st up theideas and to choose competitive waysof red estate marketing are two important i ssuesfor developers, which should be consd-
ered when real estate marketing strategy is madeout. The article darifieseight bigideasof rea estate marketing and function of each new idea, and dis
ects five mgjor competitive ways of red estate marketing, which would be beneficid to pronote the competitive power of red esate busness.
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