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Research on the Evaluation and Analysis of Product
Innovation Process Under Supply Chain Environment

LUO Jiarrgiang, HAN Yu-qi
(School of Economic & Management , Nanjing University of Science & Technology ,Nanjing 210094 ,China)

Abstract : The process of product innovation and eva uation of suppliersisthe key to enterprise product innovation under supply chain environment.
This paper andyzes the new modd of enterprise product innovation under the knowledge economics, proposes the base processof product innovation un-
der supply chain environment , and makes a further sudy on the evauation mode of the suppliers of product innovation based on cost-time modd.
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