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Mechanism of CEO Changes in Declining Firms

XIAN GBao-hua, RAN Min
(School of Management ,Zhejiang Universty , Hangzhou 310058 ,China)

Abstract : In turnaround research, the most authors argue that a precondition for all successful turnarounds is the replacement of the current
CEO of thefirmin question But thispaper think the essence of CEO changeis reforming cognition frameof strategy , infact , that isthe assume
of strategy. Because the severity is very different , and the reasonsis very complexity , so turnaround process may not need radically change the
current strategy of firm Perhaps CEO change is not a precondition of turnaround

Key words: CEO change; attribution bias; strategic assume; decline severity
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