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The Studies on L iaoning Provincés Tourist Product Exploitive Tactics

Abgtract : Along with the exaltation of peoplésincome level and the rise of day off economy, the tour industry growth impetusin Liaoning
province is sturdy; It isextremely important for Liaoning tour industry development to do the exploitation of tour product well. Thispaper pas-
ses the eval uation to the tour product of Liaoning province, the studiesof itsrestrictive factorsand existent problems, and then putsforward the

tour product regiona exploitive tactics of Liaoning province.
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