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On Building of Customer Switching Cost Rampart and Forecast Customer Holding Effect

L El S-you

(Anhui University of Science and Technology ,

Huainan Anhui 232001 ,China)

Abstract : This article on correlation research foundation of customer switching cost of the overseas scholar , This article reclassfied customer

switching cost into two types and took customer switching cost rampart for an important measure to restrain customer switching behavior. Ina

furious market competition, soft switching cost should be stressed. A series of measure were put forward to build up switching cost rampart.
Markov forecast technique was used to test effect of customer switching cost rampart of an company.
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