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Analysis on Factor of Social Capital of Enterprise in
Promoting Core Competence
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Abstract : This paper studies enterpriseés core competence from the perspective of enterprisés social capital ,which helpsto remedy the defect in
the sngle factor analyss on enterprisés core competence such as the unsustainability of special core competence causing by factor mobility ,the
one-sdedness of snglefactor analyssitself and so on. It indicates that it is necessary to strengthen social capital management in order to pro-

mote enterpriseés core competence ,and all measurementsof promoting the accumulation of information and knowledge about sub-factorsof enter-
prisés socia capita into enterprisésinterior could bring the enhancing of enterprisés core competence.
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