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Sudy on Promotion Mechanism and Organization Guarantee of Service Brand

Peng Pinzhi
(Anhui Universty of Finance and Economics ,Bengbu Anhui 233030 ,China)

Abstract : Service brand is the core motivity to improve service quality and is also an important promotion strategy to communicate with con-
sumers,to exploit market and to develop consumer loyalty. Based on win-win transaction principle ,this paper analyzes the promotion mechanism
of service brand ,explainsthe forming process of promotion mechanism of service brand and emphasizes that the good behavior of service person-
nel isthe decisvefactor to promote the formation of service brand’ s promotion mechanism. It a o pointsout that enterprises must attach great
importance to fostering and i nspiring excellent service personnel from strategy perspective to exert the function of promotion mechanism of serv-
ice brand to develop the market.
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