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Ressarch Review on Guanxi Theory

Bao Gongmin ,Liu Xiao
(School of Management ,Zhejiang Universty , Hangzhou 310058 ,China)

Abstract : Theories on Guanxi being developed and improved becomes the focus for researchersin the fields of sociology ,psychology ,manage-
ment and anthropology. Guanxi acts with cultura , tranderable,reciprocal ,intangible,utilitarian and long-term characteristics. Guanxi isformed
with culturd ,political and socid reasons. Guanxi is influenced by organizational ,strategic ,institutiona and individua factors. The outcomes of
Guanxi are performance improvement ,individual knowledge transerring and trust increasng. According to domestic and foreign literatures,this
paper reviews Guanxi researchs and pointsout the future research directions.
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