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Empirical Research on Deter minants of Customer L oyalty in Economy Hotel

Xu Wei

(Anhui Universty of Finance & Economics,Bengbu Anhui 233030 ,China)

Abstract : On the bass of current related research results,this paper putsforward the synthess theory model about determinants of customer
loyalty in economy hotel. Using the data collected from the empirical investigation ,it establishes the structure equation model about determi-
nants of customer loyalty by AMOS,and testsit. The result shows that ,customer value,service factor ,switching cost ,customer satifaction,
customer trust and customer commitment are the determinantsof customer loyalty ;customer value, service factor and switching cost have direct
influence on behavior loyalty ,and customer sati faction ,customer trust and customer commitment have indirect influence on attitude loyalty in e-
conomy hotel. Finaly it pointsout the theoretical contribution and practical sgnificance of this study.
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Agency Problem in Family Firms:Development of Classical Agency Theory Over sea

Shi Yujun

(School of Management ,Zhejiang University , Hangzhou 310058 ,China)

Abstract : Asymmetric parental atruism ,when combined with private ownership and owner-management ,influences the ability of the firm' s
owner-manager to exercise self-control ,which ,in turn ,can expose some family firms to conflicts rooted in the agency threats of mora hazard,
hold-up ,and adverse selection. Theinteraction of* family’ and busness embedded in kinship and atruism makes the agency problem much more

complicated in family firms.

Key words: family firm;agency problem;altruism;sdf-control
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