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Empirical Sudy on Influential Factors d Inter-enterprises Tacit Knowedge Trander Hfectiveness

Guo Jingjing, Yin Qiuxia
(School of Management ,Zhejiang Universty , Hangzhou 310058 ,China)

Abstract : Based on organizational characteristics and context characteristics,this paper empirically studiesfactorsinfluencng the eff ectiveness
of tacit knowledge transfer between enterprises and their collaborators ,competitors and customers. The result showsthat ,absorptive capability ,
knowledge management strategy ,trust and prior experience sgnificantly influence the efectiveness of tacit knowledge transer of inter-enterpri-
ses;relationship strategy and collaborating level have postive effects on the effectiveness of tacit knowledge transer between enterprises and
their collaborators;knowledge trander benefits positively influence the eff ectiveness of tacit knowledge trander between enterprises and their
competitors. Contrary to the hypothes s ,in the process of enterprises tacit knowledge tranger with ther collaborators and competitors,the high-
er amilarity of knowledge backgroundis,the lower eff ectiveness of tacit knowledge transer is. Besdes,the knowledge background s milarity has
no efect on the effectiveness of tacit knowledge transfer between enterprises and their customers.

Key words: tacit knowledge; knowledge transer ; organizational characteristic; context characteristic
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Analysison New Way of Technology Trander Based on Triple Helix Theory

Chen Jing ,Lin Xiaoyan
(School of Economics and Management ,Beijing Jiaotong University ,Beijing 100044 ,China)

Abstract : Entrepreneurial misson and technology trander of universitiesform some coupling under the background of knowledge-based econo-
my. Based on theinterna relationship between technology transfer and entrepreneurial university as well as usng success ul experiences from
American univerdtiesfor reference,this paper points out the main problems existing in the process of technology transer in China. From the
perspective of triple helix ,it putsforward policy suggestionson constructing new waysof technology transfer through establi shing entrepreneur-
ial universties.

Key words:technology tranger ; entrepreneurial university ; government R&D fund; entrepreneurial education; intermediary organization of
technology trander
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