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Empirical Sudy on Intraday Effect of Price Limitsin Chinese Stock Mar ket

Meng Weidong Jiang Chengshan
(The College of Economics & Business Administration ,Chongging University ,Chongging 400044 ,China)

Abstract : By analyzing 5-min intraday data of ST stocks and ordinary stocksin Shanghai stock exchange ,this paper studies theintraday effect
of price limitsin Chinese stock market. The result shows that ,the prices of ST stocks and ordinary stocks will reverse when they approach the
price limits;there exists a certain extent of magnet effect in 10 % price limits of ordinary stocks,whereas there doesn’ t in 5% price limitsof ST
stocks ,which are different from researches abroad and some domestic studies based on other methods. Moreover ,it a o illuminates that so-called
cool effect of price limitsjust means reverson ,and isindependent of price limits.
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