27
2008

[1]

8 Vol. 27, No. 8
8 Technology Economics Aug. , 2008
1 2
)
(1 233030;2 , 241000)
:F713 56 A :1002 - 980X (2008) 08 - 0079 - 06
1
3 1
, (information processing strategy)
Harte ,
2]
2]
" (Howard- Sheth)
[310]
(linear additive strategy)
Rosenberg  Fish-
bein Montgomery Payne
12008 - 03 - 26
(19709 ,
(19819 ,

79



27

[3.4]

(equal weight strategy)
[s]

[6]

B = .ZBij
(satificing strategy)

Smon 1957

[2]

[6]

(elimination by aspects)

Tversky ,

[7]

(lexicographic strategy)

[6]

80

(majority of confirming di-

mension strategy)

Russo  Dosher
(8]
Alba Hutchinson
191
[10]
2
Montgomery Svenson  Payne Lichten-
stein Fi schhof f Bettman
[4,10]
[2]
12 .
[11]



1)

[10]

,Bettman

2)

[2]

[10]

[10]

Kahn

[11]

Baron

[10]

3

Newell

4

[6]

[13]

81



27 8

5)
Bettman Luce Payne : (Process by Brands)
Denstadli v
( Process by Attrib-
[14] utes) 2
, (Payne index) " (20l
( ,
@ 11) [71
) , , 1 7
17
3 = 'ZWiB” " ,
31
Harte  Koele ,

[2]

[12]

[5]



[2] .

32

(2l Svenson ,

[15]

[16]
display board)
(computer logs)

protocol)
m n
[2]
18]
Benbasat ,
[12]
;Russo Rosen
[12]

Gog

(trace of eye movement)

[16]
Todd Benbasat , ,
[12]
(information
(verbal (26l (12]
, 4
, 1
LIRS R H A 4L
' !
Lo ittt C s |
’ 753 S < o
1| (ESHAEAT PRI LS | SR Aot Jal e A
: i ) ‘
HY
B} T
]
fa)
K LEREIE R RS | AR R L VR
1
4
Todd

83



27 8

[1]

(2]

(3]

[4]

[5]

[6]

[M]. : p
2002:123-125.
HARTEJ M ,KOEL E P. Modelling and describing human
judgement processes: the multiattribute evauation case
[J]. Thinking & Reasoning,2001,7(1) :29-49.
MONTGOMERY H. Decison rules and the search for a
dominance structure:towards a process model of decison
making [ C]// HUMPHREY P, SVENSON O, VARI
A. Analyzing and aiding decison process Amsterdam:
North- Holland and Hungarian Academic Press,1981:343-
369.
PAYNEJ W,BETTMAN J R, JOHNSON E J. The A-
daptive Decison Maker[ M]. Cambridge: Cambridge Uni-
verdty Press,1993.
DAWESR M. The robust beauty of improper linear mod-
elsin decison making[J]. American Psychologist ,1979,
34:571-582.
WAHL ERS R G Number of choice aternatives and num-
ber of product characteristics as determinants of the con-
sumer's choice of an evaluation process strategy[J]. Ad-

Research Reviews of Customers

(7]

(8l

(9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

vances in Consumer Research ,1982 ,9(1) :544-549.
TVERSKY A. Himination by aspects:a theory of choice
[J]. Psychological Review ,1972,79:281-299.
RUSSO J E,DOSHER B A. Srategies for multiattribute
binary choice[J]. Journal of Experimental Psychology :
Learing ,Memory ,and Cognition ,1983 ,9:676-696.
ALBA J W ,HUTCHINSON J W. Dimensonsof consun-
er expertise[J]. Journal of Consumer Research,1987,13
(4) :411-454.
BETTMANJ R,LUCEM R,PAYNEJ W. Constructive
consumer choice processes[J] . Journal of Consumer Re-
search ,1998 ,25(3) :187-217.
KAHN B E,BARON J. An exploratory study of choice
rules favored for high stakes decisons[J]. Journa of
Consumer Psychology ,1995 ,4(4) :305-328.
TODD P,BENBASAT I. Process tracing methods in de-
cison support systems research:exploring the black box
[J].MIS Quarterly ,1987 ,11(4) :492-514.
BETTMAN J R, KAKKAR P. Hfects of information
presentation format on consumer information acquistion
strategies[J]. Journal of Consumer Research,1977,3
(4) :233-242.
DENSTADLIJ M ,LINE R Conjoint respondents as a
daptive decison makers[J].
Market Research,2007 ,49(1) :117-132.
SVENSON O. Process descriptions of decison making

International Journal of

[J]. Organizationa Behavior & Human Performance,
1979 ,23(1) :86-112.

GOGV T,FRED P,MERRIENBOER V J. Uncovering
expertise-related diff erencesin trouble shooting perform-
ance: combining eye movement and concurrent verbal
protocol data[J]. Applied Cognitive Psychology ,2005,
19:205-221.

Information Processing Strategies:
Based on Per spective of Goods Eval uation

Zhang Ying' ,Du Ketian®
(1 Business School ,Anhui Finance and Economics Universty ,Bengbu Anhui 233030 ,China;
2 Anhui Business College of Occupational Technology ,Wuhu Anhui 241000 ,China)

Abstract : Individual consumption behavior is regarded asinformation processing progress Information processing strategies can efectively re-
flect consumers purchase decison mechanism trangorming information received into decison result. Based on the perspective of goods eval ua

tion ,this paper analyzes and summarizes information processng strategies as well as its classfication and research methodologies in order to

serve for future researches
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