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Organizational Innovation in Modern Enterprises:Based on
View of Competition and Competence

Wu Wehao ,Chen Jin
(Management Science Research Center , Zhejiang University , Hangzhou 310053 ,China)

Abstract : Organizational innovation is very important for modern enterprises. Based on the view of competition and competence,this paper
makes an in-depth discusson on the development course ,the inherent law and the trend of organizational innovation of modern enterprises ,and
brings forward some practical suggestions on organizational innovation strategies of knowledge enterprises from the perspective of competition
and competence.
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A Dynamic Diffusion Modd of Competitive Multi-innovationsand Its Application

Zhang Biao' ,Fang Liang® ,Xiao Renbin'
(1. CAD Center ,Huazhong Universty of Scence and Technology ,Wuhan 430074 ,China;
2. School of Management ,Huazhong University of Science and Technology ,Wuhan 430074 ,China)

Abstract : Based on the definition and the assumption of competitive technology innovation diff uson ,this paper proposes a dynamic model ,and
applies a multi-agent s mulation model in the analys s on competitive technology innovation diffuson. Then ,it estimates the mobile user diffuson
with the dynamic model and the multi-agent model ,and compares estimation results with the real data. The result showsthat the substantia eco-
nomic efect of ainnovation technology can be embodied only through diffuson. The result a so demonstrates the eff ectiveness and the validity of
this model.
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