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Empirical Sudy on Purchase Behavior of Consumer to
Traceable Food :A Survey from Haidian District in Beijing

Zhao Rong,Qiao Juan ,Chen Yusheng
(Collage of Economics and Management ,China Agricultural University ,Beijing 100083 ,China)

Abstract : According to the survey dataon consumersin Haitian district of Beijing to purchase traceable foods ,this paper i nvestigates t he cogni-
tive level and the purchase willingness of consumer to traceable foods. Usng Logistic regresson model ,it analyzes the main factors influencing
consumer s willingness to purchase traceablefoods. The results show that :the cognitive level to traceablefoodsislow ,which makes a sharp con-
trast with thefood safety concern of consumers;the main factorsimpacting consumer s willingness to purchase traceable foods are consumer s ed-
ucation level ,household income ,health state ,and concern degree ,cognition level and credit degree to traceable foods ,and attention degree to food
safety factors.

Key wor ds :traceable food ;consumer behavior ;willingness to buy

( 30 )

Research on L icensing Srategy of Manufacturer under Monopolic Upstream Mar ket

Yan Qingyou ,Zhang Lishun
(Business Administration School , North China Electric Power University ,Bejing 102206 ,China)

Abstract : Based on the assumption that the raw material suppliers work as the monopolizer in the supply market ,this paper compares the prof-
its of downstream manufacturers before and after getting licensesfrom technica innovators,and ana yzes how the downstream innovator chooses
itslicensng strategy and what incentive it obtains. The results show that :if the scale of technologica innovation is small ,the downstream inno-
vator will get enough incentivesfor innovation ,and then will license itsinnovation to the downstream manufactures;if the scale of technological
innovation islarge ,the downstream innovator will not do this.

Key wor ds :duopoly ;innovation incentive ;royalty license

56



