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Abstract : The operation system of Chinese property service enterprises has transormed from administration to marketization. And the pattern
of property management have al o accomplished the following processof transormation :from the administration and welfare management to the
management combining administration and specialization ,and then to the management of real estate developer directly administrating and the
management with socialization ,specialization and marketization. Based on the theory of customer sati g action ,this paper analyzes and studies the
development characteristics of Chinese property service enterprises and the relationships between customer satisfaction and customer loyalty in

different development phase.
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