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Cause and Counter measure on False Advertisement Service :Analysis on Based on
Operation Process of Advertising Agency System

Wang Ying'? ,Rong Limin?
(1 Business School ,Northeast Normal University Jilin 130117 ,China;
2 Research Centre of Service Management ,Northeast Normal Universty Jilin 130117 ,China)

Abstract : This paper discusses the advertisement operation process based on the advertisng agency system Then it anayzes the multi-dimen-
sonal reasons causng fal se advertisement in China Finaly ,it putsforward suggestionson governing fal se adverti sement from the five aspects of
adverti sers ,adverti Sng agencies and medias ,advertisng examination organizations and advertisng supervison organizations and advertisng au-
diences.
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