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Obsarvation on Innovation in Chinese Personal Financial Service from the
Per spective of Financial Crisisin U S.

Zhou Xiaoming
(School of Business Administration ,Southwestern University of Finance and Economics,Chengdu 610074 ,China)

Abstract : Starting with the definition and the service characteristics on personal finance ,this paper analyzes the problems ,challenges and op-
portunities which Chinese personal financial service are facing ,and points out that :from the point of view of service,infact ,persona financein
Chinais under-innovated rather than over-innovated ,andisfar behind that in U. S and European countries;out-of-date minds need be changed ,
and efforts should be made in various aspectsin order to expand market under financia crisis and fierce competitive environment after China has
entered WTO.

Key words: personal finance;service innovation ; marketing idea

Empirical Research and Policy Suggestion of Service Enhancement in
Manufacturing Firms in China

LinLe"® ,Wu Guisheng'?
(1. School of Economics and Management , TS nghua Universty ,Beijing 100084 ,China;
2 Research Center for Technological Innovation, Tsinghua University ,Beijing 100084 ,China)

Abstract : This paper attempts to address an important issue of service-enhancement of manufacturing firms,which is not touched upon by pre-
vious studies The main purpose of thispaper isto revea the key mechanism of service-enhancement in Chinese manufacturing firms and examine
theinfluence of service-based differentiation competition on firm performance based on the samples of manufacturing firms operating in
China Frstly ,it describes the characteristics of quality compensation in Chinese manufacturing firms service competition Then large-scale sam-
ples data are gathered through the survey method ,and the structura equation model is employed to conduct hypothesestesting and parameter
estimation ,including the influence of control variables on the conceptual model. Lastly ,the implications of these resultsfor Chinese manufactur-
ing industry as well asthefuture researchin thisarea are offered Some key findings are asfollows:the service-based diff erentiation competition
has postive influence on firms performance;the test of control variables demonstrates that large firms and industrial product firms are prone to
conduct service based differentiation competition ,as opposed to S&M firms and consumer product firms;the service quality compensation for
product quality isthe key mechanism of service-enhancement in manufacturing firmsin China.

Key words: manufacturing ; service-enhancement ; diff erentiation ; quality compensation ;factor substitution
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