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,Nanjing University of Science and Technology, Nanjing 210094, China)

Abstract; This paper reviews the main research progress on the brand diffusion model based on the Bass model,and divides the brand diffusion

model into the brand first purchase model and the brand trial-repeat purchase model according to repeat purchase,and summarizes and compares

these two models. Then,it discusses the main research results about the relaxation of restrictive assumptions of the foundamental diffusion mod-

el. Finally,it points out future research directions.
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