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Sudy on Risk and Defense System of Growth Enterprises Market in China

Liu Ruiyu,Zhu Jingjing
(Economics and Management School ,Wuhan University ,Wuhan 430072 ,China)

Abstract : Through using overseas Growth Enterprise Market (GEM)for reference, and according the statue quo of Chind s GEM , this paper
makes comprehensve and deep research on system risks and non-system risks existingin Chinas GEM ,and bringsforward someideason the de-

fense and control of risk of GEM.
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Preliminary Study on Service Innovation Network of Multidimensional Per spectives

Liu Dewen L u Ruoyu
(School of Management and Economics,University of Blectronic Science and Technology of China,Chengdu 610054 ,China)

Abstract : Based on literature review ,phenomenon description and logic reasoning on service innovation network with multi-participators,this

paper consdersthat serviceinnovation network should be analyzed from different perspectives,such as cognitive network ,social network ,market

network and val ue network ,and service innovation network should be borderless hybrid network.
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