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Research on Quality and Pricing Strategy of TV Media
Platform in Two-sided Duopoly Mar ket

Su Su ,Liu Rongna

(School of Economics and Business Administration ,Chongging University ,Chongaing 400030 ,China)

Abstract : Taking TV media platform as an example,this paper starts with the research on how competitive platform enterprises decide the
quality level of platform ,and builds a competitive model for two-sded duopoly market in order to give a reference of price structure It identifies
Nash equilibrium through the gain matrix with perfect information and static game The concluson is that ,the main income of media platform
enterprisesisfrom advertisement ,0 these enterprises will try hard to attract more audiences for more advertisement income ,and a s improve

the quality level of platform for attracting more advertisers
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