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Causes and Counter measures on Devel oping Block of
Special Sorefor Agriculture Product :Based on Analysis
on Consumer Survey in Beijing

Zhao Yong'”? ,Feng Kaiwen'
(1. Collage of Economics and Management ,China Agricultural University ,Beijing 100193 ,China;
2.Beijing City University ,Beijing 100083 ,China)

Abstract : Spedial storesfor agriculture product have developed in some citiesin China as a new agriculture product salesway. However , they
are at a disadvantage in competition with traditional free markets and supermarkets,and their development has been blocked. This paper draws

the following conclusons that :besdes the factors including price and quality ,other factors such as the shopping convenience and the distance

from shop to the resdence of consumer a o sgnificantly influence the consumer s willingness to purchase ;the consumer sincome level and educa
tion level dorit determine their consumption willingness,which are useful to government and managers of special store for agriculture product.
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