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Revenue Sharing Contract for Concerted Efforts of Manufacturers and
Retailers to Reduce False Failure Returns

Zhang Xumei, Tian Ping, Shen Nali
(College of Economics and Business Administration, Chongqing University, Chongqing 400044, China)

Abstract: Aiming at double moral hazard for manufacturers and retailers to make concerted efforts to reduce customers”false failure returns,

this paper analyzes the influence of manufacturers’and retailersefforts on false failure returns ratio, and a revenue sharing contract under double

moral hazard is designed in terms of principat agent theory and the influence of parameters on the contract is also analyzed Theresults indicate

that the optimal revenue sharing incentive coefficient is negatively related to manufacturers’effort elastic coefficient, and positively related to re

tailers”effort elastic coefficient, and independent of the unit revenue of product, the first sales of product, and the cost coefficient of manufactur

ers and retail ers
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