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Research on Life cycle of Hefei Highr tech Zone Based on Threshold Autoregression Mode
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Abstract: This paper introduces life cycle theory into the study of the economic development in higlr tech zone, evaluate life cycle through the
quantitative method, conducts a research on the growth of comprehensive economic indicators from 1991 to 2008 in hefei higlr tech zone using
the threshold autoregression model method, indentifies and tests the major characteristics of the life cycle in high-tech zone and depicts economic
cycle of high tech zone using three regimed threshold autoregression model It provides comprehensive decisior m ak ing references theoretically
and practically to the "second- development" in the higlrtech zone.
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Innovation Based on Design: Initial Research Exploration

Chen Jin, Yu Xiangzhen
(College of M anagem ent, Zhejiang University, Hangzhou, Zhejiang 310027, China)

Abstract: The concept of innovation based on design based on previous studies is proposed in this paper, w hich is the process of seeking for new
technologies or restructuring and reusing the existing technologies or using updated profile to freshen products, so as to provide the custom ers
exiting experiences Designers, as the gatekeeper of technology information and product language information from outside, take the most impor
tant role in this process Finally, designers’com munication skill, searching capability and absorptive capacity are three key success factors to ir
novation based on design.
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