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Study on Promotion of Franchise Relationship Quality of Rural Supermarket Chains:
Taking the Rural Supermarket Chains in Beijing Suburban as an Example

Liang Na', An Yufa’

(School of Economics and Management, China Agriculture U niversity, Beijing 100083, China)

Abstract: T his paper constructs the dual dimensional m odel w hich includes tightness and stability of franchise relationship of rural supermarket
chains. In the tightness dimension, it makes a irr depth analysis on the features and the inner mechanism of the tightness stability fran chise rela
tionship, in the stability dimension, it makes a detailed study on thefinancial indicators of "revenue cost" which is the necessary condition to de
cide the stability of the franchise relationship. At the same time, this paper makes a analysis on the economic ex planation and inner game
process of franchise default in the case of benefit exceeds the cost. At last, it proposes the suggestions of enhancing the franchise relationship
quality of rural supermarket chains.

Key words: rural supermarket chains; franchise relationship quality; duat dimensional model which includes tightness and stability
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