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Research on Dynamic Diffusion of Platform and Its Pricing:
Based on BASS model

He Weida, H e Dan, Zhang Meng
(School of Economics and Management, Science and Technology University of Beijing, Beijing 100083, China)

Abstract: T his paper sets up the platform diffusion model based on BASS model, by introducing the impacts of indirect network effect betw een
two sides on its diffusion, and ex plains that the cause why there may be several peak rate point of diffusion, or may be only one peak rate point
is the interaction between expanding of potential market caused by indirect network effect between two sides and self diffusion of one side. Simu
lation of platforms diffusion leads to the sam e conclusion. A ccording to the impact of indirect network effect between two sides on platforms dif
fusion, platforms diffusion can be divided into two stages, namely the stage before its take off of potential market size and the stage after its take
off of potential market size. It is necessary for platforms operator to judge the stage of platforms diffusion correctly and make pricing plan care
fully.

Key words: platform; diffusion; BASS model; pricing
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(Critical Success Factor and Evaluation Theory on SME ERP Implementation

1 . 1 . e 2
Han Gang , Chen Xiaohua , Li Yanjie

(1. College of M echanical Science and Engineering, Jilin U niversity, Changchun 130022, China;
2. Jilin Yuqi Pump Co., Ltd, Jiutai 130500, China)

Abstract: In this paper, a theory of enterprise resource planning which is suitable for small and mediunr sized manufacturing enterprises( that is
SME ERP) is proposed, and the critical success factors effecting the im plementation of SME-ERP and the performance evaluation theory during
or afcer implementation of SME-ERP in small and medium manufacturing enterprises are described. T he result shows that, the theory of SME
ERP helps to promote the development of small and medium manufacturing enter prises, and plays an im portant role in management of small and
medium manufacturing enterprises in China.

Key words: enterprise resource planning; small and mediunr sized m anufacturing enterprise; critical success factor; performance evaluation
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